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32 broadcasters from a total of 23
countries took part in the survey. The
producers were from European
countries as well as from Canada, the
USA, South America, Asia and Af-
rica (see Table 1). The objectives of
the survey were firstly to discover
broadly how each broadcaster be-
lieved children�s television should
deal with the subject of war and to
find out to what extent children�s tele-
vision programmes focussed on the
topic. Secondly, questions were asked
about the programmes which were
produced on the subject of the war,
for example, whether they were part
of the regular children�s programming
schedule or broadcast as special pro-
grammes, what format they adopted
and whether there were particular
guidelines for their content. The sur-
vey also investigated the indirect in-
fluence which the media coverage of
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The Iraq War on children’s TV
How international broadcasters dealt with the war

Producers of children�s television
programmes worldwide dealt with
the topic of the war in Iraq in dif-
ferent ways. Some made their
programmes into �war-free� safe
havens for children, while others
tried to inform children through
specially prepared programmes
and so offered them support in
coping with the war.

The advent of war in Iraq
confronted the producers of
children�s television pro-

grammes with various difficult issues,
for example: How should the topic of
the war be handled? Should the war
be dealt with in children�s pro-
grammes? What format should pro-
grammes about the war adopt?
Should violence be shown? What
anxieties do children have? Can we
provide children with some kind of
support?
In order to gain an insight into how
producers of children�s television pro-
grammes dealt with the war, the In-
ternational Central Institute for Youth
and Educational Television (IZI) con-
ducted a survey in co-operation with
the PRIX JEUNESSE INTERNA-
TIONAL. This survey was conducted
in May 2003 on an international basis,
using a semi-structured questionnaire
issued to television broadcasters. In
addition to the questionnaire, certain
programmes dealing with the war
broadcast by the television stations
surveyed were analysed to determine
typical programme formats and con-
tents.

the war had on children�s television,
for example due to the cancellation
of children�s television programmes
to make way for extended special
news reports. The final research ob-
jective was to establish whether and
in what way children�s opinions and
questions were voiced in the pro-
grammes and how the topic of anxie-
ty was dealt with. The questionnaires
were subjected to a quantitative
analysis. However, due to the
manageable number of broadcasters
surveyed, a qualitative analysis was
also possible.

Children need information
to help them deal with the

war

The survey showed that the producers
of children�s television programmes
had differing basic opinions on how
the topic of the war in Iraq should be
dealt with (see Fig. 1). Some 20 %
of broadcasters focussed heavily on
the war, paying more attention to it
than to other topics. They explained
that by doing so they were simply re-
flecting the omnipresence of the war
in the public domain. The war was
the subject of conversation in schools,
at home and among children, and in
the media in particular children were
confronted with pictures and reports
of the war. Problems arose when chil-
dren watched news programmes
designed for adults and read news-
papers, for as Ragna Wallmark from
Sweden explained: �Children do not
understand what they are seeing, so

Fig. 1: Broadcasters� basic approach towards
the topic of war on children�s television: how
intensively must children�s television tackle
the war?
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they become frightened.� She be-
lieved that broadcasters thus bore a
degree of �responsibility and must try
to provide the children with explana-
tions.� A number of the producers
concurred with this opinion, believ-
ing that their task in dealing with the
war was to supply their young audi-
ence with information. �We do not
want to scare children but provide
them with information so that they
can better cope with the war and put
it into perspective,� as Catherine
Castille of the Belgian broadcaster
Ketnet reported. This point of view
was echoed by Ian Prince, editor of
the BBC children�s news programme
Newsround, in an interview in the
London Times. He said: �Very often,
we find that if we can help children
understand more, they will worry less.
If you don�t cover these stories, then
rumour and Chinese whispers take
over in the playground. It is better to
be straight with young people, so long
as we take care not to speculate�1 (see
also the article by Prince in this issue).
For Layaly Badr of Arab Radio and
Television in Egypt, another reason
for focussing so heavily on the war
was her country�s proximity to the
war zone and its solidarity with the
people there. �We are Arabs,� she
said, �Iraq is part of our nation.�
Thus, she explained, the war was cov-
ered on children�s television because
�children should be aware of what is
going on around them.�

Children should not be
overloaded with

information about the war

In addition to those who focussed
heavily on the war, more than a third
of television stations also chose to
feature the war in their children�s
programmes, but to a lesser extent.
The individual broadcasters ensured
that the war received the same amount
of coverage as other topics. One of
the broadcasters that adopted this
approach was the Mongolian Nation-

al Television (MN). The Head of
Children�s Education Department at
MN said: �We consider it important
to inform Mongolian children about
the war and to let them know that in-
nocent Iraqi children (�) are strug-
gling to survive the effects of the war.
However, there are also other topics
which, to be totally honest, are equal-
ly important and which are closer to
our daily lives, for example a weather
disaster caused by the heavy snowfall
or illnesses such as SARS.�
Friederike Barth, Head of Children�s
and Family Programming at Südwest-
rundfunk (SWR) in Germany, also
notes that on the one hand, �it is nec-
essary to explain appropriately the
topic to children,� but argued that on
the other hand there was no sense in
overloading children with informa-
tion on the topic and paying too much
attention to it. She believed this would
create the risk of �arousing fears or
intensifying existing fears.� For this
reason, SWR concentrated on provid-
ing a balanced selection of topics and
the right amount of war coverage in
its children�s programmes.

A lack of opportunity or
resources for reporting on

current events

About one third of television stations
reported that they paid the war rela-
tively little attention. One reason was
that in some cases children�s pro-
grammes had to surrender their slots
to the relevant news sections, which
then broadcast coverage of the war.
Frequently, however, the broadcasters
simply did not have the means to react
to current events such as the war in
Iraq. One producer who mentioned
this was Judith Gay, Director of the
Department for Children�s, Youth and
Family Programmes at Radio-Cana-
da. �We would like to have the op-
portunities and the means to put a
show for kids about the war rapidly
on air,� she said. In particular, broad-
casters which tend to show mainly

Table 1: TV stations that took part in the
survey
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it even more necessary for children�s
television programmes to provide an
alternative in times of war. This opin-
ion was shared by Buena Vista in
Germany which along with other
members of the Disney Group saw
itself as a �violence-free zone�. The
Disney channels offered a �safe
haven�, explained the Director of
Programming Ralf Gerhardt, where
children were able to shelter from the
omnipresent media coverage of the
war. In doing this, Gerhardt contin-
ued, Disney was satisfying the desire
of the parents of its target audience,
who did not want �their children to
get in touch with upsetting pictures
of the war on the other channels.�

TV programmes broadcast
reflected the basic positions

of the producers

Those television stations which saw
their children�s programme as a �safe
haven� for children totally avoided the
topic of the war in their children�s
programmes. �We didn�t mention the
war at all,� affirms Eszter Farkas-

fiction programmes were very limited
in this situation. Beatriz Rosenberg
of TV Cultura in Brazil stated: �We
believed that the war in Iraq was an
important topic. However, we had no
live programme or indeed any other
programme on which we could fea-
ture the topic.�

Children�s programmes as a
�safe haven� for children

A limited number of broadcasters
intentionally avoided the subject of
the war in their children�s television
programmes. Their reason for doing
so was because �war is something for
adults� and �the children can�t do
anything about the war,� according to
Jussi Pekka Koskiranta of YLE in
Finland. Beny Kiser of SF DRS in
Switzerland had a similar opinion,
maintaining that it was precisely
because of this that �it is not the busi-
ness of children�s television pro-
grammes to deliver information.�
Kiser continued that children watched
the news programmes for adults with
their parents in any case, thus making

Laki, summarising the position of
Hungarian television.

Different ways of dealing
with the topic of the war

Some of the broadcasters that paid
little attention to the war in their chil-
dren�s programmes because they did
not have the means to do so looked
for other ways in which they could
incorporate the topic. The news de-
partment at TV Cultura in Brazil, for
example, produced special reports on
the war for children. These short
reports were broadcast as part of the
regular news programmes on the first
four days of the war. The Swedish
broadcaster SVT showed the award-
winning animated film �Tornehek-
ken� made by the Norwegian Film
Institute. Bella Stjerne who is respon-
sible for children�s and youth pro-
gramming at SVT explained: �The
film deals with the consequences of
the war from a child�s perspective and
answers some of children�s questions
about the war.� The US broadcaster
Noggin/The N also indirectly ad-
dressed the war in one of its pro-
grammes. Within the framework of
its series A Walk In Your Shoes,
Noggin/The N produced an episode
in which an American boy changed
places with a boy from Amman, Jor-
dan, so that they could each experi-
ence the life of the other. In this epi-
sode the Iraq War, which had not yet
started when the filming took place,
is discussed, along with its horrific
consequences. Those responsible for
children�s programming at Channel 7
in Chile embraced topics related to
the war such as tolerance, love and
understanding for one another. The
channel produced short clips on these
topics in which children who spoke
different languages were shown hold-
ing each other�s hands and appealing
for peace.
The majority of the producers who
said that the topic of the war should
receive the same amount of attention

Fig. 2: Animation from the children�s news programme logo! (ZDF)
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as other topics integrated the topic in-
to their regular children�s schedules.
Those that had a news programme
mainly used this as a space to deal
with the topic; a few also produced
special programmes on the war, in the
form of talk shows, interactive pro-
grammes or documentary reports. A
small number of television stations
broadcast only special programmes
on the war.
Almost all the television stations
which focussed heavily on the war
had a regular children�s news pro-
gramme, the primary vehicle for deal-
ing with the topic. In addition special
programmes were offered, mostly in
the form of talk shows or interactive
programmes.

Guidelines on coverage
of the war

A large number of the programme
makers developed guidelines for the
contents of children�s programmes
about the war. Their main concern
was to show neither violence nor the
consequences of violence. As Reza
Saidabadi of the Iranian broadcaster
IRIB explained: �One of our guide-
lines was not to show any scenes
of violence in our children�s pro-
grammes. Instead, we showed more
acceptable scenes illustrating the con-
sequences of the war.� Moreover,
many specifically ensured that al-
though they showed pictures of war,
they did not include shocking pic-
tures. �We showed neither blood nor
dead people, but we did show people
(children) in hospitals,� said Joachim
Lachmuth of Westdeutscher Rund-
funk (WDR) in Germany. Other
broadcasters decided not to show any
wounded people. In addition to guide-
lines on the images used, some tele-
vision stations, such as TV Cultura
in Brazil, included guidelines on the
language to be used in their children�s
programmes. �We also paid attention
to the language. We tried to explain
everything that was happening in Iraq

in simple language,� Beatriz Rosen-
berg commented on her approach.
The Brazilian broadcaster Canal Fu-
tura also believed that among other
things it was important not to broad-
cast any detailed information on
American weapons technology. Fi-
nally, one of the guidelines set out
by the American channel Noggin/The
N was to explicitly avoid creating any
link with the events of September 11.
�We did not want to show any pic-
tures of the planes flying into the
World Trade Center or of the towers
collapsing,� explained Alyssa Cooper,
Executive in Charge of Production at
Noggin/the N.

Format and content of
reports on the war

Those television stations which de-
cided to deal with the subject of the
war in Iraq in their children�s pro-
grammes were then faced with the
decision on how exactly to report on
the war in children�s programmes.
The following sections present some
examples2 in order to outline the dif-
ferent programme formats and con-
tents producers selected for their pro-
grammes about the war.
News reports were chosen as the main
format of war coverage on children�s
television and were similar to those
used in adults� news programmes.
This is mainly because the same pic-
tures were used in the children�s
programmes, as during the Iraq War
pictures were difficult to obtain (cf.
Krüger, 2003, 401 ff.). Thus chil-
dren�s programmes broadcast the
same images as the adult news pro-
grammes, for example Baghdad being
bombed at night, the preparations of
American troops on their aircraft car-
riers, George Bush�s official speech
at the beginning of the war, or Sad-
dam Hussein in conferences with his
advisors. The difference between
children�s and adults� reports was that
the material was re-edited for the chil-
dren�s programmes, i. e. the pictures

were used in a different constellation
and new audio reports were created
specifically for children.
In addition to news reports on the cur-
rent situation in the war zone, reports
providing background information on
the war were also a common element
in children�s programmes. These
background reports typically included
comprehensive explanations. They
explained the complex context of the
war using original material specially
prepared for children. A formula often
adopted was the use of animated pic-
tures to explain more clearly a num-
ber of different concepts.

Animated pictures used to
explain more clearly the
background to the war

On logo!, the children�s news pro-
gramme of Zweites Deutsches Fern-
sehen (ZDF) in Germany, animation
was used to illustrate how the jour-
nalists operated who were embedded
at the front with American military
personnel. The programme explained
that the journalists had to allow the
US military to censor their reports,
with the logo! presenter commenting:
�What the military doesn�t like simply
isn�t shown.� This was illustrated with
the animated figures of a journalist
and a US soldier sitting in the desert
watching a report the journalist had
produced. The US soldier was using
the �thumbs down� sign to show that
he was not happy with the report (see
Fig. 2).

Special reports on topics
relevant to children

Reports on topics relevant to children
were another way in which broad-
casters incorporated coverage of the
war into children�s television sched-
ules. These reports focussed mainly
on children whose daily lives were
directly or indirectly influenced by
the war. They featured children in
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Fig. 3: Iraqi children playing football before
the war broke out (SVT)

Fig. 4: Phoning relatives in Iraq (ZDF)

Fig. 5: Experts answering schoolchildren�s
questions (France 3)

Iraq, children whose Iraqi parents had
fled the country and who were now
living in Germany, France and other
places, as well as American children
living in Germany whose parents
were in the US military. In one pro-
gramme, for example, American
children who attended an American
school in Germany were interviewed
about how the war influenced their
daily lives.
The reports about children in Iraq
gave insights into how the war af-
fected these children�s daily lives. The
Swedish broadcaster SVT, for ex-
ample, produced a documentary
about two Iraqi brothers and their
family shortly before the war started.
The two boys were first filmed at-
tending classes at school, something
which, it was explained, few children
did any more, as many had already
fled in anticipation of war. Then the
two boys were accompanied home to
their parents and siblings. At their
home the boys� parents outlined how
the family had prepared for war. The
father explained how he had hung
plastic in front of the windows of the
house in the hope that the family
would thus be protected from poison-
ous gas attacks. In addition the family
had stored three baskets of groceries
in the corner of their living room so
that they would have provisions for
when war broke out. Finally the report
showed the two brothers playing foot-
ball with their friends in the sombre
surroundings of where they lived (see
Fig. 3).

The reports on children whose parents
had fled Iraq and had been living in
Europe for many years (children in
Sweden, Germany and France were
featured in the reports) showed the
children sitting in their living rooms
watching the news about the war at
home. Both France 3 and ZDF under-
lined in their reports the fact that the
children were worried about their rel-
atives in Iraq. One report showed the
children ringing up their relatives to
ensure that they were well. After this
the children were asked how they felt
about the war and whether they were
worried about their grandmother who
still lived in Iraq (see Fig. 4).

Different methods used to
include children�s views

on the war

The programmes on the war used
various different methods to include
what children in the countries sur-
veyed thought of the war. Danish
television produced a 3-minute �Vox
Pop� (vox populi � the people�s
voice), which featured children and
teenagers giving their opinions. Swe-
den�s regular SVT news programme
invited two pupils aged 12 and 13
who attended a Stockholm secondary
school to appear on the show. The
first boy actually came from Iraq and
the other still had relatives living
there. On the programme they talked
about how they saw the war, how it
affected them and what they were
worried about. The Austrian pro-

gramme Confetti TiVi went on loca-
tion to ask children about their opin-
ions and questions concerning the
war, then these statements were fea-
tured on the programme, with the
presenter exploring the issues in a dis-
cussion with an expert. On the Ger-
man ZDF programme logo! numerous
statements made by children in e-
mails, letters and the like were select-
ed and read out in the studio, where
the presenters commented on or an-
swered them. Indeed, some of the
logo! programmes were based solely
on the issues contained in the chil-
dren�s statements. Finally, children
were allowed to speak out during
some reports on demonstrations and
events held to demand peace. They
were shown demonstrating and asked
why they were participating and what
they thought about the war. The chil-
dren�s news programme on France 3,
for example, broadcast a discussion
event at a school; children gathered
in their school hall, where they were
able to ask a panel of experts ques-
tions about the war (see Fig. 5).
Another programme format used to
feature the war on children�s televi-
sion was expert discussion panels in
the studio. Among those who dis-
cussed the war with presenters in the
studio, giving their expert opinions,
were a psychologist, a military expert,
an expert on children and the media
and a peace pedagogue. Other spe-
cialists, such as an expert on interna-
tional relations or news journalist
Steffen Seibert of the ZDF were inter-
viewed at their workplaces on specific
themes concerned with the war. Sei-
bert, for example, explained the prob-
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games in which soldiers were killing
one another, or cartoon characters
were wearing uniforms � or the ac-
tion took place on an aircraft carrier,�
explained Gerhardt. This approach
was highly valued by the audience as
�ratings worldwide have shown that
in difficult times television stations
such as the Disney channel, Fox Kids
and Cartoon Network attract more
viewers.�

From safe haven
to supportive

information source

The producers of children�s television
had differing basic opinions on how
to deal with the war in Iraq. These
ranged from intentionally paying
more attention to the war with the aim
of giving children detailed informa-
tion to protecting children from the
facts of war and providing distraction
by offering alternative, �war-free�
programmes. Two basic positions
were evident:

On the one hand, there were chil-
dren�s broadcasters who intention-
ally offered no programmes about
the war. The programming policy
of the broadcasters defined chil-
dren�s programmes as a shelter and
safe haven for children seeking to
escape the events of the war. As
they believed children would ob-
tain their information from news
programmes for adults in any case,
these broadcasters endeavoured to
use children�s programmes to pro-
vide an alternative to the war.
On the other hand, there were
broadcasters who felt obliged to
act as a source of information and
as intermediaries for children and
thus specifically addressed the
topic of the war in children�s pro-
grammes. They believed that infor-
mation specifically prepared for
children should be provided to the
young viewers in order to help
them to deal with the war. At the
same time they wanted to give chil-
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lems of media coverage of war from
the point of view of a journalist. The
psychologist gave advice on how to
deal with children�s anxieties, and the
military expert commented on the
events of war and gave careful prog-
noses on how the conflict might prog-
ress.

Indirect effects of the war
on children�s programmes

Besides the inclusion of special pro-
grammes on the war, children�s
television was also indirectly affected
by the war in Iraq. As many broad-
casters considerably expanded their
news programmes and also reported
live on some events, in some cases
children�s programmes were can-
celled. Many broadcasters reported
that this was often the case in the first
few days of war. For example, Frie-
derike Barth from Südwestrundfunk
(SWR) in Germany reported that the
entire children�s schedule was can-
celled on the first weekend of the war
in Iraq. This also happened at Radio-
Canada, �because our news depart-
ment reported on the war all day and
also in the evening,� said Judith Gay.
In individual cases this caused nega-
tive reactions, for example in Finland.
�One of our morning programmes
was cancelled due to the war,� report-
ed Jussi Pekka Koskiranta of YLE,
�and the parents were extremely an-
noyed about it.�
Buena Vista Germany was also indi-
rectly affected by the war. In order to
ensure that the channel was a safe
haven for children, as programme
director Ralf Gerhardt reported, all
programmes broadcast were checked
to ensure that they contained nothing
that could be directly or indirectly
linked to the war. This meant that, for
example, some episodes of popular
programmes were cancelled. �This
was because the content, or some of
the content, was in some way related
to war or military institutions, i. e. car-
toon characters were playing video

dren the opportunity to express
their opinions on the war; they
took them seriously as their coun-
tries� future decision-makers and
prepared them for this role.

The typical programme formats used
to report on the war on children�s
television were war reports specially
designed for children and background
reports also specifically produced for
children, with explanatory sections
which used animation to clarify is-
sues. There were also reports on top-
ics relevant to children such as the
daily lives of children in Iraq, as well
as expert discussions and pro-
grammes which used various differ-
ent methods to include children�s
opinions and questions about the war.
In addition to featuring special pro-
grammes on the war in Iraq, children�s
television schedules were also indi-
rectly affected by the war, as many
programmes were cancelled to make
way for expanded news programmes
for adults.

Translated by John Malcolm King
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NOTES
1 Frean Alexandra: Threat of war leaves children

in fear. The Times (London), March 8, 2003.
2 The programmes considered in the analysis stem

from the broadcasters France 3, the Austrian
public broadcaster ORF, the German public
broadcaster ZDF, from Swedish television SVT,
from Danish and Dutch public television. Apart
from Danish television, these television stations
all feature regular children�s news programmes
that then focussed on the war.


