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The equality of men and women was stipulated in the
UN Charter as early as 1945. In 1996, a total of 196

| nations committed themselves by contract to equality and

to the elimination of discrimination.

An empirical look at children’s television, however, soon
reveals that with regard to TV programming, the achieve-
ment of this goal is still a long way off. Granted, strong
female characters are not completely absent, but far more
often young and adult men are the heroes in TV pro-
grammes. The most comprehensive international analysis
of children’s television to date reveals an unambiguous
tendency: Of all the main characters on children’s TV
only 32 % are female — in reality, however, women count
for 51 % of the world’s population.

Why is it that an area identified as educationally so signif-
icant for the development of gender images should be
characterised by such an imbalance?

Undoubtedly, there are manifold explanations. But cer-
tainly stereotypes and TV producers’ inadequate under-
standing of what girls and boys want and need are sig-
nificant. Another group of producers shift their gender-
specific commitment towards boys, who are regarded as a
neglected target group hard to reach with quality tele-
vision.

Regrettably, reception studies into children’s and young
people’s television contribute little to orientation regard-
ing matters of gender mainstreaming. What remains are
mainly unanswered questions: What are the problem areas
in current TV for children? What are girls and boys look-
ing for, and how do they engage with the programmes
offered to them? And, of course, particularly the question:
Why do we still encounter stereotypes after 150 years of
feminism?

We hope the contributions presented here at the very least
will point out a number of provocative aspects and draw
attention not only to some problematic issues but also to
opportunities for change.
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