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General Basic Data i 4

tiir das Jugend- und
Bildungsfernsehen (IZ1)

How German children do spend their free time

Which media do children use

Which consumer electronics do children own

Use of pocket money
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Favourite leisure activities

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

Meeting friends ]| 78.5

Watching TV | | 77.6

Listening to music ] |55.8

Bicycling

] 40.5
] [35.6

Going in for sports (sports club)

Using the computer/laptop

Caring for pets

Playing with portable consoles (game boy etc.)

Listening to Cassettes/CDs | 29.6

Playing soccer

Surfing the web

Reading books

Playing with consoles like Playstation, Wii etc.

[ |
[ |
[ |
[ |
[ |
[ |
11 |
[ |
[ |
[ |
[ |
[ |

0O 10 20 30 40 50 60 70 80 90 100

Basis: 1.745 boys and girls, 6-13 years, frequent leisure activities

Source: KidsVerbraucherAnalyse 2010, p. 40.
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Media in children’s leisure time

fiir das Jugend- und
Bildungsfernsehen (IZ1)

What media do children use every/nearly every day? Percentages
78
vV
63
Music: CDs, cassettes, MP3 32
25
Radio 29
24

B 10-12 years

Computer 23
P r7 O 6-9years
Console 16
16
nternet FZZ
6

20 40 60 80

Basis: 1.467 boys and girls, 6-19 years.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 91.
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Girls: Possession of consumer electronics

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages
Cassette recorder/ 54
CD player 68
35
Portable console
32
MP3-pl 46 B 10-12 years
-player
ey 22 O 6-9years
47
TV
25
. 37
Hi-fi-system
25
| |
0 10 20 30 40 50 60 70

Basis: 712 girls, 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 98.
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Boys: Possession of consumer electronics

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages
Cassette recorder/ 53
CD player 66
40
Portable console
38
51 W 10-12 years
TV
28 O 6-9years
48
MP3-player
23
- 45
Hi-fi-system
26
| |
0 10 20 30 40 50 60

Basis: 755 boys, 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 97.
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Use of pocket money

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Children use their pocket money for ... Percentages

sweets, cookies, chewinggum 61.1
mangas, comics, magazines
ice-cream

beverages

games, toys

food, fast food

stickers, collector’s pictures
music-CDs
cinema

chips, salty nuts

clothes, accessoires

computer and console games

0 10 20 30 40 50

Basis: 1.606 boys and girls, 6-13 years.
Source: KidsVerbraucherAnalyse 2010, p. 26.



Children and TV ﬁ“a

tiir das Jugend- und
Bildungsfernsehen (IZ1)

e TV setsin children‘s room

« TV viewing time

 Favourite TV programmes and channels of German children
 High Interest topics of German children

e Favourite TV characters and celebrities of German children
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| ocation of second TV sets at home

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

Dining room i 3
Kitchen _- 6
Home office - 10
Another room _ 18

Childrens' bedroom 50

o
[ERN
o
N
o
W
o
N
o
a1
o

60

Basis: 260 TV-households with minimum 1 person, 14-64 years, minimum 2 TVs.

Source: ths emnid-Study ,Kartografie deutscher TV-Wohnzimmer*, article Horstmann/
Schimann 2010, p. 48.
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Co-viewing in the living room

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

Every day 33

Several times a week 41

Once a week 10

Once to thrice a month j 3

Once a month ] 1

Less than once a month ] 2

Never 6

Basis: 260 TV-households with children, 14-64 years.

Source: tns emnid-Study ,Kartografie deutscher TV-Wohnzimmer*, in: SUPER RTL:
Kinderwelten 2010, slide 14 (presentation Casu/Bartz: Leitmedium Fernsehen).
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TV set in children’s bedroom

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

Total Girls Boys 6-7 years 8-9years 10-11 years

Basis: 2.529 girls and boys, 6-11 years.

Source: World Vision Kinderstudie 2010 — TNS Infratest Sozialforschung,
article Leven/Schneekloth 2010, p. 119.
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TV viewing time over the course of several years ...

Children are watching TV for about 88 minutes per day.

Viewing time in min./day

120
X.\
B 8

'\'\r -

80 83 86
-

—=—Total (3-13 years) —— 3-5 years 6-9 years —— 10-13 years
40 T T T

2003 2005 2007 2009

Basis: FRG in total, 3:00 a.m.-3:00 p.m.

Source: AGF/GTK, TV Scope, Medienforschung SUPER RTL, all levels, analog + digital, Fernsehpanel (D+
In: SUPER RTL: Kinderwelten 2010, slide 20 (presentation Casu/Bartz: Leitmedium Fernse



How long will children who switch ﬁﬁ

Internationales Zentralinstitut

on the TV be watching?

TV exposure / viewing time in min.

200

152 Exposure in min./day
147 146 149 pREsTLE T T

150 — 144 145 Viewing time in min./day

97
50
o T T T T T

2000 2005 2006 2007 2008 index 2009

Basis: FRG in total, Mon-Sun, 3:00 a.m.-3:00 p.m., 3-13 years.

Source: AGF/GfK-Tv Scope, Fernsehpanel (D, D+EU), from 2005 on.
In: Media Perspektiven 4/2010, p. 183.



Average viewing time of children ﬁﬁ

Internationales Zentralinstitut

on different days of the week

Viewing time 2009 in min./day

120

106 105 107

101 101 102
100 93 93 o _
88 89 gg

80 80 79
80 .

O Total
£ Girls

60 —
O Boys

40 -

20 —

Mon-Sun Mon-Thurs Fr Sa Sun

Basis: FRG in total, Mon-Sun, 3:00 a.m.-3:00 p.m., 3-13 years.

Source: AGF/GfK-TV Scope, Fernsehpanel (D+EU).
In: Media Perspektiven 4/2010, p. 186.



Children’s channel preferences in the evening
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Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZ1)

Market share, percentages
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Basis: FRG in total, Mon-Sun, 7:00 p.m.-9:00 p.m., 3-13 years.

Source: AGF/GfK-TV Scope, Fernsehpanel (D+EU), from 2000 on.
In: Media Perspektiven 4/2010, p. 189.
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Favourite channels

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Market share, percentages

30+ 575 28.2 O Total, 3-13 years
B 3-5years
B 12-13 years

SUPER KI.KA NICK RTL PRO7 SAT.1 Das Erste
RTL

Basis: FRG in total, Mon-Sun, 3:00 a.m.-3:00 p.m., 3-13 years.

Source: AGF/GfK-TV Scope, Fernsehpanel (D+EU).
In: Media Perspektiven 4/2010, p. 190.
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Favourite TV-Genres of German children

fiir das Jugend- und
Bildungsfernsehen (IZ1)

100% Percentages

90% -+ 34 7 3
: 29 22 5
80% -+

70% -+

60% -+

50% -+

40% +

30% -+

20% +

10% | | 99 20 s = ° 3

0% I I I I I
Fiction Information Commercial Entertainment Sports Other

O Total, 3-13 years B 3-5years O 6-9 years O 10-13 years

Basis: FRG in total, Mon-Sun, 3:00 a.m.-3:00 p.m., 3-13 years.

Source: AGF/GfK Fernsehforschung, TV Scope, Fernsehpanel (D+EU) 2009.
In: Media Perspektiven 4/2010, p. 193.
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Favourite TV programmes of German girls 2010 .=~

Jugend- und
Bildungsfernsehen (IZ1)

Percentages
6-9 years 10-12 years
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Basis: 712 girls, 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 20.



Favourite TV programmes of German boys 2010 ﬁ_ﬂ

Bildungsfernsehen (IZ1)

6-9 years
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Basis: 755 boys, 6-19 years, trend 2010.

Percentages

10-12 years
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Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 19.
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High interest topics of German children 2010

Jugen
Bildungsfernsehen (IZ1)

#1 Ice Age 46 %
#2 Harry Potter 44 %
#3 SpongeBob 43 %
#4 DSDS 36 %
#5 Die Pinguine von Madagascar

Hannah Montana

The Simpsons 32%
#6 Tokio Hotel

Die wilden Kerle 29 %
#7 Micky Maus

Lady Gaga 28 %

Basis: 360 (Split M) / 352 (Split O), boys and girls, 6-12 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 45.



http://images.google.de/imgres?imgurl=http://imagecache2.allposters.com/images/pic/ADVG/381~Bart-Simpson-Posters.jpg&imgrefurl=http://www.allposters.com/-sp/Bart-Simpson-Posters_i1116230_.htm&h=425&w=254&sz=26&hl=de&start=1&um=1&tbnid=Ay9gdd6WJLKafM:&tbnh=126&tbnw=75&prev=/images%3Fq%3Dbart%2Bsimpson%26svnum%3D10%26um%3D1%26hl%3Dde

High

70

Interest topics, girls and boys

Girls

60

40 |

40 38 38

Basis: boys: 188 (Split M) / 180 (Split O), girls: 172 (Split M) / 172 (Split O), 6-12 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 46.
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Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZ1)
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Favourite celebrities of German girls, trend 2010 ...

Jug
Bildungsfernsehen (IZ1)

Percentages
Hannah Montana/ 17
(Miley Cyrus) 31
19
Lady Gaga
14
14
Tokio Hotel
15
13
Heidi Klum O 10-12 years
12 O 6-9years
0 5 10 15 20 25 30 35

Basis: 712 girls, 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 56.



Favourite celebrities of German boys, trend 2010 ﬁﬁ

Bildungsfernsehen (IZ1)

Percentages
18
Bastian Schweinsteiger
13
14
Michael Ballack
14
17
Michael Schumacher
14
12
Dieter Bohlen
10
10
Stefan Raab B10-12 years
5 O 6-9years
| | |
0 2 4 6 8 10 12 14 16 18

Basis: 755 boys, 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 55.




Use of other media e 4

« Which magazines do German children like best?
e How do they use the PC and the Internet?

e How do they use their mobile phone?
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Favourite magazines of German girls

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages
6-9 years 10-12 years
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Basis: 511 girls (magazine readers), 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 157.
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Favourite magazines of German boys s ¢
Bildungsfernsehen (IZ)
Percentages
6-9 years 10-12 years
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Basis: 414 boys (magazine readers), 6-19 years, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research
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Access to PC in children’s room gt

Bildungsfernsehen (IZ1)

Percentages

40

| 34
30 +

| 23 24

21 21
20 +
11
10 +
0 T T T T T
Total Girls Boys 6-7 years 8-9years 10-11 years

Basis: 2.529 girls and boys, 6-11 years.

Source: World Vision Kinderstudie 2010 — TNS Infratest Sozialforschung,
article Leven/Schneekloth 2010, p. 119.



What do children mostly use the PC for? ﬁﬁ

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Computer activities (minimum once a week) Percentages
| 89.1
Computer games 83
86.1
. ) 60.1
Writing texts 713
65.6
i | 65.1
Listening to music | 63.2
64.1
_ | | 509
Learning programm | s8.4
54.6
i ] 557
Watching films, DVDs 47.9
519
| ] 418

Drawing | =38 O Boys
7.6
7 56 O Girls
Other 8 @ Total
6.8 |
0 10 20 30 40 50 60 70 80 90

Basis: 1.314 girls and boys, 6-13 years, PC users.
Source: KidsVerbraucherAnalyse 2010, p. 43.
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. . ,
Game consoles in children’s room e ¢
Bildungsfernsehen (12)
Percentages
40
35 36
30 + 28 28
21
20 + 18
10 +
O T T T T T
Total Girls Boys 6-7 years 8-9years 10-11 years

Basis: 2.529 girls and boys, 6-11 years.

Source: World Vision Kinderstudie 2010 — TNS Infratest Sozialforschung,
article of Leven/Schneekloth 2010, p. 119.
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How often do children play computer games?

das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

6-7 years 11 28 11 51 O (Nearly) every day

O Once/several times a
8-9 years 19 36 2 36 week

O Once/seweral times a
month

10-11 years 15 45 12 28

O Newver

12-13 years 1 46 1 32

0 20 40 60 80 100

Basis: 1.467 boys and girls, 6-19 years, trend 2010.

Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 143.
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Children’s internet access

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

80

i 2 O Regularly
70 + O Irregularly

i B No access
60 —+
50 -+ 48 »

43

N 42 40 29
40 + 36 36 36

N 32
301 24 24

. 22 21 23
20 +

i 13
10 + 5

0 L] L] L] L] L]
Total Girls Boys 6-7 years 8-9years 10-11 years

Basis: 2.529 girls and boys, 6-11 years, 2009.

Source: World Vision Kinderstudie 2010 — TNS Infratest Sozialforschung,
article of Leven/Schneekloth 2010, p. 122 and 123.
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Use of the Internet

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages
Minimum once in a while
Information seeking (for school) 85.3
Information seeking (for leisure time) | ‘ ‘ ‘ ‘ ‘ ‘ | 67.9
Online games (for free) | ‘ ‘ ‘ ‘ ‘ ‘ 66.1
Using online reference works (e.g. Wikipedia) | ‘ ‘ ‘ ‘ ‘ ‘ | 65.7
& Mails 7 | | | | | | iy
Listening to music | ‘ ‘ ‘ ‘ ‘ ‘ |64.1
Watching mowvies, videos, clips | ‘ ‘ ‘ ‘ ‘ ‘ 62.7
Looking for information about labels and products | ‘ ‘ ‘ ‘ ‘ |52
Chats/communities _ 50.9

Basis: 1.173 girls and boys, 6-13 years, Internet Users.

Source: KidsVerbraucherAnalyse 2010, p. 44.




How long do children surf the web?

100% -
90% -
80% -
70% -
60% -
50% -
40% -
30% -
20% -

10% -

0% -

T 2 T

6-7 years 8-9 years 10-11 years 12-13 years

Basis: 1.054 boys and girls, 6-19 years, Internet users, trend 2010.
Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 116.

N

Internationales Zentralinstitut
tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

O Up to 30 min.

O 31-60 min.

O 61-120 min.

O More than 120 min.
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Favourite websites of German children

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

www.toggo.de 41.1

www.kika.de 30.2

www.nick.de 29.9

ww.wasistwas.de 20.9

www.micky-maus.de 20.2

www.geolino.de 18.8

www.tivi.de 18.1

www.disney.de 16.6

www.kidszone.de 14.5

0 10 20 30

Basis: 1.173 girls and boys, 6-13 years, Internet users.
Source: KidsVerbraucherAnalyse 2010, p. 44.



Digital literacy: Understanding the Internet

years

8-10
years

11-13
years

Basis: Qualitative study, 40 girls and boys, 6-16 years.

Source: Elements of Art / phaydon research+consulting: Kinder im Internet — vom virtuellen
Spielplatz zum Alltagsbegleiter. Ménchengladbach 2009, slide 13.

Complexity of the Internet is beyond their cognitive ability

The , Internet” is understood as an abstract term and is primarily
associated with gaming

Boundaries between reality and virtual reality are blurring

Some functions of the web are comprehensible

Still some functionalities (e.g. profiles in social networks) have not
been used yet

(More) precise knowledge of the web

Internet and web functionalities are familiar and widely understood

KB

Internationales Zentralinstitut
tiir das Jugend- und
Bildungsfernsehen (IZ1)
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Digital literacy:

fiir das Jugend- und
Bildungsfernsehen (IZ1)

Internet Use According to Age-Specific Behavioural Patterns and Needs

6-7 years old 8-10 years old 11-13 years old 14-16 years old
Internet Use: - immersed - interested/curious > willing to learn > self-confident / proficient
o amazed/baffled o partly proficient o proficient o (apparently) serene
o passive-receptive - passive-receptive - predominantly passive > active and self-portraying
Expectations of o (simple) games > more demanding games o entertainment > platforms for self-portrayal and
(e.g. video games) exchange with others

Internet Use. . solourful and idyllic worlds - playful adaptation of knowledge

o well-structured websites o youthful design
> characters known from TV - colourful and idyllic worlds

o varied design

Source: Elements of Art Studie. Warth/Schneider/Schmeiler: User-Experience
von Kindern im Internet. In: Media Perspektiven 1/2010, p. 27.
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How many children own a mobile phone? et
Bildungsfernsehen (IZ)
Percentages
N N O I
Total 47.2
Boys 46.3
Girls 48.1
6-9 years 20
10-13 years 72.7
I I I I I I I
0 10 20 30 40 50 60 70

Basis: n=1.745; 823 boys and girls, mobile phone owners. 6-13 years.

Source: KidsVerbraucherAnalyse 2010, p. 47.



Use of mobile phones

KB

Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages
. - - 37
Receiving/sending SMS # -
35
Calling % 50
o 18
Using it as an alarm-clock i | 43
W 10-12 years
10 -
Listening to MP3 files ﬁ—‘ 16 D 13-16 years
. 2
Taking notes 6
. 5
Taking pictures 7
. 6
Playing games 6
0 10 20 30 40 50 60

Basis: 928 boys and girls, 6-19 years, mobile phone owners, trend 2010.

Source: Trend Tracking Kids 2010, iconkids & youth international research, p. 150.
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Expenses for mobile phone (per month)

tiir das Jugend- und
Bildungsfernsehen (IZ1)

Percentages

50

40 -+ 37.6

30 + 26.6

20 +
15.7

- 12.3

3.3 3.2

0 ) ) ) ) )
under 5 Euros 5-10 Euros 10-15 Euros 15-20 Euros 20-25 Euros 25 Euros and
more

Basis: 416 boys and girls, mobile phone owners, 6-13 years.

Source: KidsVerbraucherAnalyse 2010, p. 48.
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Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZ1)

Sources:

* iconkids & youth international research GmbH: Trend Tracking Kids 2010. Minchen 2010.

* Egmont Ehapa Verlag Berlin (Hrsg.): KidsVerbraucherAnalyse 2010: Junge Zielgruppen 6 bis 13 Jahre. Berlin:
Ehapa 2010.

* Elements of Art/phaydon research+consulting: Kinder im Internet — vom virtuellen Spielplatz zum Alltagsbegleiter.
Monchengladbach 2009.

» Feierabend, Sabine; Klingler, Walter: Was Kinder sehen. Eine Analyse der Fernsehnutzung Drei- bis 13-J&hriger
2009. In: Media Perspektiven, 4/2010, p. 182-194.
http://www.media-perspektiven.de/uploads/tx_mppublications/04-2010_ Feierabend.pdf (last access: 20.09.2010).

* Horstmann, Reinhold; Schiimann, Sandra: Das grof3e Flimmern. Kartografie deutscher Wohnzimmer. In:
Research & Results 4/2010, p. 48-50.
http://www.emnid.de/presse/pdf/autorenbeitraege/07 29 AB_TNS_ Emnid_Schuemann_Horstmann_IP_Wohnzim
mer_Web RuR 04 2010.pdf (last access: 20.09.2010).

* Leven, Ingo; Schneekloth, Ulrich: Die Freizeit: Sozial getrennte Kinderwelten. In: World Vision Deutschland e. V.
(Hrsg.): Kinder in Deutschland 2010. 2. World Vision Kinderstudie. Frankfurt a. M.: Fischer 2010, p. 95-140.

* Medienpadagogischer Forschungsverbund Sudwest (mpfs):
KIM-Studie 2008. Kinder + Medien, Computer + Internet. Stuttgart: mpfs 2009.

« SUPER RTL / Casu, Claudia; Bartz, Franziska: Kinderwelten. Fachtagung. Leitmedium Fernsehen. Aktuell
Fakten zur Rolle von TV bei Kindern und Familien. Vortrag auf der Fachtagung ,Kinderwelten* 2010.
http://www.ip-deutschland.de/ipd/plattformen/fernsehen/super_rtl/kinderwelten.cfm
(last access: 20.09.2010).

© International Central Institute for Youth and Educational Television (I1ZI)
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