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General Basic Data s 4

Bildungsfernsehen (IZI)

What German children do in their leisure time

Best-liked leisure activities

Which consumer electronics do children own

Use of pocket money
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Media In children’s leisure time

fiir das Jugend- und
Bildungsfernsehen (IZI)

What do children do in their leisure time?

Percentages
Homework/studying for school l él l l | 16 |
Watching TV | 73 | | [ | 24 |
Meeting friends | 29 | | a7 | |
Playing outdoors | 59 | || 35 | |
Playing inside I 51 I [ I 39 I |
Sports 2] | | 64 | |
Computer 23 I | I 43 I |
Phone calls 18 [ | |46 | |
Reading 15 | I 37 I |
Portable console 16 [ | 36 | | O (Nearly) every day
[ | O Once/several times a wee
Cassettes/CDs 12 ] I 37 I |
. .
0 20 40 60 80

Basis: 1,206 boys and girls, 6—13 years.

Source: KIM-Studie 2008, p. 9.



Favourite leisure activities ﬁ.ﬂ

fur das Jugend- und
Bildungsfernsehen (IZI)

Percentages

| 49

Meeting friends [ 24

| 49

Playing outdoors | 39

Watching TV | 3]O 32

Sports 32

114

Computer | 23

Playing with toys |9

| 13

| 27

| 15
| 14

Portable console 11 |16 O Boys

| O Girls
Painting, crafting 1 | 17

1 1 1 1 1 1 1 1 1 1 1 1 1

0 10 20 30 40 50 60

Playing inside

Basis: 1,206 boys and girls, 6-13 years.

Source: KIM-Studie 2008, p. 11.
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Children do not want to do without ...

fiir das Jugend- und
ngs

gen
Bildungsfernsehen (IZI)

Percentages

v 68

Computer 12

Books 8

Radio 3

Internet 3

MP3-player 3

Magazines :I 2

0 10 20 30 40 50 60 70

Basis: 1,206 boys and girls, 6-13 years.

Source: KidsVerbraucherAnalyse 2008, p. 56.
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Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZI)

Assets of consumer electronics

What kind of consumer electronics do children own?

Percentages
Console P | 59
CD-Player J | 45;)
Mobile phone I ]480
Portable console I |51
Cassette recorder | 42 48
TV | | 43
| | 40
MP3-Player I C]’:637
Computer/Laptop BE |18 O Boys
1 112 O Girls
Internet . [7 . | | | | | | | | | | |
0 10 20 30 40 50 60

Basis: 1,206 boys and girls, 6—13 years.

Source: KIM-Studie 2008, p. 8.




Use of pocket money ﬂj

fiir das Jugend- und
Bildungsfernsehen (IZI)

Children use their pocket money for ...
Percentages

Sweets, cookies, chewing gum |

Mangas, comics, magazines |45.7

Ice-cream | 34.5
Beverages _ l l | 28.2
Food, fast food _ l l | 25.5
Games, toys _ l || 20.5

Sticker, collector’s pictures _ l | 18.5
Cinema _ l |17 e
Mobile phone costs _ l | 16.9
Music-CDs _ l | 13.7

59

Computer, video and console games | 11.6

0 10 20 30 40 50 60

Basis: 1,517 boys and girls, 6-13 years.

Source: KidsVerbraucherAnalyse 2008, p. 25.



Children and TV ﬁj

Bildungsfernsehen (IZI)

« TV viewing time
 Favourite TV programmes and channels of German children

e Favourite TV characters and celebrities of German children




N

rnationales Zentralinstitut

fur das Jugend- und

Average viewing time of children of various ages .

On average small children watch less TV than older ones.
Viewing time in minutes per day

150
02006 O 2007
100
50 101
83
73
0 . .
3-5 years 6-9 years 10-13 years

Basis: FRG overall, Mon—Sun, 3:00 a. m. — 3:00 p. m.
Source: AGF/GfK Fernsehforschung, PC#TV Aktuell, Fernsehpanel (D, D+EU)

In: Media Perspektiven 4/2008, p. 191.




Average viewing time of children by gender ﬂ.ﬂ

fiir das Jugend- und
Bildungsfernsehen (IZI)

Girls and boys watch about the same amount of TV on average.

Viewing time in minutes per day
100

O Girls
OBoys

80

60

88 91 87 87
40

20

2006 2007

Basis: FRG overall, Mon-Sun, 3:00 a. m. — 3:00 p. m. , 3—-13 years.

Source: AGF/GfK Fernsehforschung, PC#TV Aktuell, Fernsehpanel (D+EU).
In: Media Perspektiven 4/2008, p. 192.



Children who switch on the TV will be watching &

Internationales Zentralinstitut

fiir das Jugend- und
. . Bildungsfernsehen (IZI)

Every day, 64 % of the children spend time in front of the TV (2004).
Those children who switch on the TV will be watching for about 2.5 hours.

200
- Exposure in min./day
Viewing time in min./day
156 154 154 59 159 155 154 153 152 154 151 149 i
150 — 146 146 144
101

100 93 94 93 95 A‘\%/gg 97 97 98 97 43 93 91 90

50

O T T T T T T T T T T T T T T T

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Basis: FRG overall, Mon—Sun, 3:00 a. m. — 3:00 p. m., 3-13 years.

Source: AGF/GfK Fernsehforschung PC#TV Aktuell, Fernsehpanel (D, D+EU).
In: Media Perspektiven 4/2008, p. 191.



Children’s channel preferences in the evening ﬂ_ﬂ

fiir das Jugend- und
Bildungsfernsehen (IZI)

30 ~
A
25.4
P
25 253 = Das Erste
23.6 23.4
22.9 —
. ZDF
K 21.8 21.3 —Dritte
20 - 20 KILKA
19.8
—RTL
—RTL Il
15 = SuperRTL
—Sat.1
—Pro7
=—\/OX
10 ——kabel 1
== NICK
5
0 T T T T T T T T T 1
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(D+EU) (D+EU) (D+EU) (D+EU)

Basis: FRG overall, Mon—Sun, 19:00-21:00 p. m., 3-13 years.

Source: AGF/GfK Fernsehforschung PC#TV Aktuell, Fernsehpanel (D, D+EU).
In: Media Perspektiven 4/2008, p. 199.
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Favourite TV channels

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

KIL.KA 26

Super RTL 22

RTL 15

RTL I 8

PRO7 7

NICK 5

Basis: 1,198 boys and girls, 6—13 years.

Source: KIM-Studie 2008, p. 14 f.



Favourite TV programmes of girls 2008 ﬁj

fiir das Jugend- und
ngs

gen
Bildungsfernsehen (IZI)

Percentages
Hexe Lilli
9
_ 0 10-12 years
GZSZ 20
0 6-9 years
12
Hannah Montana
10
SpongeBob 16
pong 36
) ) 17
Kim Possible
27
0 5 10 15 20 25 30 35

Basis: 708 girls, 6-19 years.
Source: iconkids & youth international research 2008, p. 20.



Favourite TV programmes of boys 2008 ﬁj

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages
K11 — Kommissare im 7 |
Einsatz 010-12 years
. 0 6-9 years
Der Prinz von Bel Air 7
Kim Possible 9
Schloss Einstein E
Hotel Zack & Cody
. 23
Die Simpsons B |
36
SpongeBob | | 41
| | | | | | | |
0 5 10 15 20 25 30 35 40

Basis: 739 boys, 6-19 years.
Source: iconkids & youth international research 2008, p. 19.



How do children contact TV stations? ﬁj

fiir das Jugend- und
ngs

gen
Bildungsfernsehen (IZI)

Percentages
l |13 O Overall
Homepage |15 O Girls
11
| OBoys
| 7
Telephone 8
|7
6
SMS 6
6
5
Letter 6
4
4
E-mail 4
4
|
0 2 4 6 8 10 12 14 16

Basis: 1,198 boys and girls, 6-13 years.
Source: KIM-Studie 2008, p. 17.



Favourite TV characters of German children e ¢

 Favourite TV characters of German children in 2007
 Favourite TV characters and celebrities of girls in 2007

 Favourite TV characters and celebrities of boys in 2007




Favourite TV characters in 2007 ﬁ.ﬂ

fiir das Jugend- und
Bildungsfernsehen (IZI)

Rank 1 SpongeBob 16.0 %
Rank 2 Kim Possible 7.7 %
Rank 3 Bart Simpson 6.3 %
Rank 4 Spiderman 2.1 %
Rank 5 Hexe Lilly 1.7 %
Rank 6 Lisa Plenske 1.5%
Rank 7 Mickey Maus, John (GZSZ) 1.4 %
Rank 8 Rosarote Panther 1.3 %
Rank 9 Andy, Dieter Bohlen 1.1%
Rank 10 Jimmy Neutron, Homer, 1.0%

Jerry, Willi, Zoey, Charly

Basis: 718 boys and girls, 6-12 years, 2007.

Source: IZI-research, survey conducted by iconkids & youth international reseach GmbH.


http://images.google.de/imgres?imgurl=http://imagecache2.allposters.com/images/pic/ADVG/381~Bart-Simpson-Posters.jpg&imgrefurl=http://www.allposters.com/-sp/Bart-Simpson-Posters_i1116230_.htm&h=425&w=254&sz=26&hl=de&start=1&um=1&tbnid=Ay9gdd6WJLKafM:&tbnh=126&tbnw=75&prev=/images%3Fq%3Dbart%2Bsimpson%26svnum%3D10%26um%3D1%26hl%3Dde

Favourite TV characters of the girls in 2007

Rank 1 Kim Possible 14.0 %

Rank 2 SpongeBob 8.9 %

Rank 3 Hexe Lilly 3.4 %

Rank 4 Bart Simpson, 2.9 %
Lisa Plenske

Rank 5 John (GZS2)

Basis: 350 girls, 6-12 years, 2007.

Source: IZI-research, survey conducted by iconkids & youth international reseach GmbH.



Favourite celebrities of girls in 2008 ﬁj

fiir das Jugend- und
ngs

gen
Bildungsfernsehen (IZI)

Percentages
LaFee 3 0 10-12 years
| 0 6-9 years
) 7
Rihanna
Monrose !
5
15
Heidi Klum
7
23
Tokio Hotel
22
| | | |
0 5 10 15 20 25

Basis: 708 girls, 6-19 years.
Source: iconkids & youth international research 2008, p. 50.



Favourite TV characters of boys in 2007

Rank 1 SpongeBob 22.8 %

Rank 2 Bart Simpson 9.5 %

Rank 3 Spiderman 3.5%

Rank 4 Jimmy Neutron, Mickey 1.9%
Maus, Andy

Rank 5 Kim Possible, Rosaroter 2.4 %

Panther, Homer

Basis: 368 boys, 612 years, 2007.

Source: IZI-research, survey conducted by iconkids & youth international reseach GmbH.


http://images.google.de/imgres?imgurl=http://imagecache2.allposters.com/images/pic/ADVG/381~Bart-Simpson-Posters.jpg&imgrefurl=http://www.allposters.com/-sp/Bart-Simpson-Posters_i1116230_.htm&h=425&w=254&sz=26&hl=de&start=1&um=1&tbnid=Ay9gdd6WJLKafM:&tbnh=126&tbnw=75&prev=/images%3Fq%3Dbart%2Bsimpson%26svnum%3D10%26um%3D1%26hl%3Dde

Favourite celebrities of boys in 2008 ﬁj

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages
Michael Schumacher |7 0 10-12 years
_ 0 6-9 years
7
Dieter Bohlen |
: - |6
Bastian Schweinsteiger |8
, | 11
Oliver Kahn
| 12
_ | 16
Lukas Podolski
| 17
) | 12
Michael Ballack
23
| | | |
0 5 10 15 20

Basis: 739 boys, 6-19 years, 2008.
Source: iconkids & youth international research 2008, p.



Other media use s 4

Bildungsfernsehen (IZI)

« Which magazines do German children like best?
e How do they use the PC and the internet?

e How do they use the mobile phone?




N

Best-liked magazines of 6-9 year olds

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

111

Micky Maus

Barbie 7.8

Benjamin Blimchen

~

SpongeBob

o
o

o
&)

Prinzessin Lillifee

Loéwenzahn

o
o

Bibi Blocksberg

%
N

Fix und Foxi

|

o
N
D

Basis: 816 girls and boys, 6-9 years.

Source: KidsVerbraucherAnalyse 2008, p. 15.
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Best-liked magazines of 10-13 year olds

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

[
Micky Maus 11.4

Disney Lustiges Taschenbuch | 7.5

Girlfriends | 7.4

Geolino | 7.2

National Geographic World | 6.2

Wendy 6

Pferde — Freunde fiirs Leben | 5.4

Just Kick-it! | 5.4

Basis: 815 girls and boys, 10-13 years.

Source: KidsVerbraucherAnalyse 2008, p. 16.



N

Best-liked magazines of boys

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

| | |
Micky Maus | 15.9

Disney Lustiges Taschenbuch | | | 5.2
SpongeBob | | 7.9
Donald Duck Sonderheft | | | 638
Geolino | | | 6.7
Just Kick-it | : | 6.2

Fix und Foxi | 5.8

Simpsons Comics 5.5

Power Rangers | 53

Bob, der Baumeister | 4.8

Basis: 837 boys, 6-13 years.

Source: KidsVerbraucherAnalyse 2008, p. 13.



Best-liked magazines of girls ﬁj

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

Barbie 11.2
Wendy _ | 10.2
Girlfriends _ | ‘8.5
Pferde — Freunde firs Leben _ | 7.3
Bibi Blocksberg _ | 7.2
Prinzessin Lillifee _ | 6.8
Disney Prinzessin _ | 6.5

Lissy _ | 6.3

! |

Tiere — Freunde flirs Leben 5.7

Basis: 794 girls, 6-13 years.

Source: KidsVerbraucherAnalyse 2008, p. 14.



PC and Internet e 4

« How do children use a PC?

e How much time do they spend playing PC games?
« How do children use the internet?

« How often do they go online?

 Which websites do they frequently click?




What do children mostly use the PC for? ﬁ.ﬂ

fiir das Jugend- und
Bildungsfernsehen (IZI)

Activities with PC (minimum once a week)

Percentages

1 1 1 1 1 1 1

| 72
50

Computer games (alone)

Computer games (with others)

| | 43 OBoys
Surfing the web 152 OGirls

Learning for school |

Computer-aided learning | l l ' |38 | 147

Writing texts : l : 133

Reference books, dictionaries, encyclopedia ' |

E-mails | l |
- | |

48

27
29

29

Painting, drawing | 32

Listening to music

Basis: 938 girls and boys, 613 years, PC users.

Source: KIM-Studie 2008, p. 27.



How often do children play computer games?

Ovwerall

Girls

Boys

6—7 years

8-9 years

10-11 years

12-13 years

Basis: 1,206 boys and girls, 6—13 years.

Percentages

13

43

30

7|

40

17

36

19

46

25

O (Nearly) every day O Once/several times aweek ORarely ©ONever

4]

28

10

59

42

14

34

16

50

18

22

51

Source: KIM-Studie 2008, p. 28.
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Internationales Zentralinstitut
fiir das Jugend- und
Bildungsfernsehen (IZI)




N

Use of the Internet

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

| | | | | | | |
Information seeking (school) 84_5|

Information seeking (free time) | 67.6

Net/multi-user games 59.3

E-mails | i57.9

- | | | |
Chatti ng 49.9

Listening to music 49.9

Watching mowvies, videos, clips 42.6

Downloading music | 26.4

Downloading games, software 26.9

Basis: 1,631 girls and boys, 6—13 years.

Source: KidsVerbraucherAnalyse 2008, p. 43.
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How long do children surf the web?

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages
| | | | | |
Overall 52 | 33 | 15
Girls 57 | 32 [ 10 |[|?
Boys 48 | 33 | 18 | 1
O Up to 30 min. 0 30-60 min. O More than 60 min. On.s.
6-7 years 72 | 21 | 7
8-9 years 62 31 | 5 |3
10-11 years 49 | 37 | 15
12-13 years 46 | 32 | 22
| | | | | | | | |
0 10 20 30 40 50 60 70 80 90 100

Basis: 717 boys and girls, 6-13 years, web users.

Source: KIM-Studie 2008, p. 39.
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What homepages do children use?

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages

TV channels 46

TV programmes 44

School homepages 40

Game providers 36

Magazines 31

Homepages of friends 26

0 10 20 30 40 50

Basis: 717 boys and girls, 6-13 years, web users.

Source: KIM-Studie 2008, p. 42.



How many children own a mobile phone? ﬁj

fiir das Jugend- und
ngs

gen
Bildungsfernsehen (IZI)

Percentages

Owerall |52

Boys |52

Girls | 51

6-7 years 1|19

8-9 years |[34

10-11 years |66

12-13 years | 86

0 10 20 30 40 50 60 70 80 90

Basis: 1,206 boys and girls, 6-13 yaers.

Source: KIM-Studie 2008, p. 46.



The use of mobile phones ﬁ.ﬂ

fiir das Jugend- und
Bildungsfernsehen (IZI)

Percentages
I I I I
Calling parents 16 | 47 | 36 2
Calling others 18 | 45 | 29 | 7

O (Nearly) every day O Once/seweral times a week  ORarely O Newer

To be called by parents 19 | 51 | 27 3
To be called by others _ 20 46 | 29 | 6
Receiving SMS/MMS _ 30 | 41 | 18 | 12

Sending SMS/MMS _ 28 | 41 | 19 | 13
Playing games _ 16 | 28 | 28 | 29

Taking photos/producing videos | 5 | 20 | 33 | 42

Basis: 625 boys and girls, 613 years, owners of a mobile phone

Source: KIM-Studie 2008, p. 48.



Sources:

* iconkids & youth international research GmbH: Trend Tracking Kids
2008. Minchen 2008.

 Egmont Ehapa Verlag Berlin (Hrsg.): KidsVerbraucherAnalyse 2008:
Junge Zielgruppen 6 bis 13 Jahre. Berlin: Ehapa 2008.
http://www.ehapa-media.de/order/index.php

* Medienpadagogischer Forschungsverbund Sudwest (mpfs):
KIM-Studie 2008. Kinder + Medien, Computer + Internet. Stuttgart:
mpfs 2009.

© International Central Institute for Youth and Educational Television (1ZI)
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